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Score High Impact Pages
with AI Insights

Al analyzes your web pages to identify highest-value + High-impact pages and insights s
optimization opportunities based on performance
dQTQ View the pages with the most impact as companies moved to the selected Lifecycle Stage(s).

Goal stages @

Lead x

° Focuses optimization efforts on your

highest-ROI pages 8 oo
[ Accelerates your conversion rate | . /hc/en-us/categories/360000913214-APIs
improvements with AI guidance — Isetisscompories coeited
° Eliminates guesswork in prioritizing web | /hc/en-us/categories/4421115575959-Clearbit-101
. o 5 of 34 companies converted
improvements ’

/hc/en-us/categories/4421572620439-Free-Tools

20f 10 companies converted

/hc/en-us/categories/14348829162647-Account-User-Managem...

10f 23 companies converted

o0 G2 @ (rublicseta )

Launch region: Global
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Multi-Account Workflows

Manage and execute workflows across multiple
HubSpot accounts from a single unified interface.

Add and contigure connections

° Scales your operations across multiple brands ' e n oo
efficiently o
Ensures process consistency company-wide o o
Reduces your administrative overhead B e : it b R
significantly o A .

MULTI-ACCOUNT WORKFLOWS.

MAWE Bug Bash - B

MAWF Bug Bash - A
* momiarcom momlercam

= Twoway. -] ®

Learn more about how permissions nteract with workflows.

o0 @ (e

Launch region: Global
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Copy Workflows to Another
HubSpot Account

Transfer proven workflows between HubSpot accounts _—
instantly with all logic preserved. JE—

Forms
0 selected

Segments (Lists) ‘

° Replicates your best practices across
accounts
Speeds up onboarding for your new accounts
Preserves your complex workflow logic
perfectly

Workfiow depends on email depends on custom property.

o0 @ (e

Launch region: Global
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Improved Report Refresh
Rates

Increase frequency of report data updates for near
real-time insights and decision making.

° Enables real-time decision making
° Improves your campaign responsiveness
° Reduces reporting delays for you

Launch region: Global

£ Line graph of tofal shot dist in October per location 2

47 Marketing Hub®
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Al Landing Pages: Image
Generation

Generate custom images for landing pages using Al
based on your content and brand guidelines.

° Creates unique visuals instantly for your
campaigns
Maintains brand consistency automatically
Reduces your dependency on design
resources

D @D (i

Launch region: Global

Search HubSpor

Goal for visitors *
What should this page persuade visitors o do?

Sign up for an Buy something Download content
Book a meeting . Request Subscribe
information

Image options
Choose how you'd like fo add images fo your landing page: generate them with AL have us
automaticaly select images from your portal, or use placeholders.

Use placeholder images -

Use placeholder images
Use images from your porfal

Generate images with AT

~ Company

> Content Hub"

Join us for the marketing
event of the year

o251
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Historical Signal Backfill for
Buyer Intent

Retroactively analyze past engagement data to
identify buyer infent signals from historical
interactions.

Buyer Intent ©

Overview Visitors Research signals @ Configuration

Select companies o frack for intent signals. Tracked signals will show up as events on record
activity timelines and as workflow triggers, segment filters, and lead scoring criferia.

° Surfaces your previously hidden opportunities

_Search tracked companies Q)
° Improves lead scoring accuracy immediately O compemr Sk
° Enables trend analysis for intent patterns - ,
O @ Sojern 5
‘B squareTrade 4

@] @ Banner Health 12
O ‘% General Electric 6

7.7 Sales Hub*

Signals received

(oo (o ( N
(eo expansion) (Research)

Visitor intent | (Research )
Visitor intent

T ()
Visitor intent ) (‘Research )

e (T ( Ressareh
(Gatertip comtent) (Tech nvestment) (Researer)
R s

Launch region: Global
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Create Lead Segments

Build marketing segments specifically for Lead objects
separate from Contact segmentation.

° Enables lead-specific campaigns
° Improves lead nurtfure targeting
° Maintains clean lead lifecycle

m Ent Live

Launch region: Global
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7.7 Sales Hub*

Create a segment of...

A Contacts

(2] Deals

@ Webvisitors [

v Other objects

Carts

Orders

1,455 contacts in your CRM

Companies

Tickets

Lookalikes

Leads
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Rotate Ticket Owners Based on e
U Se r AVG i IG bi | iTy Edit action Tickets in action |

Automatically distribute tickets based on agent Owner property *
availability and current workload.

‘ Ticket owner

e  Optimizes response times across your teams SN BRI DEESTE

° Prevents ficket backlog for individuals Specific users and teams
° Improves your employee satisfaction

| Internal - Installation / Dispatch (2) * |

| " Austin Prescott X ” " Brianna Rivers X |

| " Damien Cortez X |

Distribution

Balanced

Assignment configurations

| Overwrite any existing ticket owner
| _Free J starter J  PublicBeta

Assign to available users only

Conversations will be unassigned if all users are away.

Launch region: Global
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Support Macros

Create reusable response templates for common
support scenarios fo maintain consistency.

° Reduces your average handle time by 50%
° Ensures consistent support quality
° Scales expertise across your teams

Ent Public Beta

Launch region: Global
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< Service Hub®

Help Desk

Chomes  stas TcketOstouts  Viewscustomzorion [ Sicebar

Macros
Speed up your workflow with customizable, easily repeatable actions.

owner cReaTeD
87152025
o/13/2005
8/6/2025

16/2025

972025
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Customizable Sequence
Unenrollment Triggers

Define custom conditions fo automatically remove
prospects from sequences based on behaviors.

° Improves prospect experience with smarter
engagement

° Reduces wasted outreach to your unqualified
leads

° Enables sophisticated multi-touch strategies

m Ent Public Beta

Launch region: Global
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7.7 Sales Hub® | < Service Hub®

Back
call foll owner: na ariaoivirine | scrons - ([ TR
@ Performance Enroliments. Steps. Seftings Automate

Automate your sequence

@ The po be turned off

When & contact books a mesfing — Unenroll | the confact

g When a contact epiis 1o any email - Unenvol | the confact v | trom his sequence

Custom automations

cre
il R —
s onytorm — Unarct he wauence
@
hen s contactsubmits"Mesting Link:amidimarina form  Unervol h contact rom s sequence

Automate your sequence

The following automations are created by HubSpot and some may not be fumed off

When a contact reples o any email - Unenvoll | the contact v | from his sequence

the contact
When a contact books a meefing — Unenroll rom this sequence
all contacts at the company

ol
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Apple Pay and Google Pay Now
Available with Stripe Payment

Processing
p—
Email address *
Retainer Fee $50.00
Enable mobile wallet payments through Stripe
. . . . . Subtotal $50.00
integration for frictionless checkout experiences. Payment info
Total $50.00 card Apple Pay US bank account
e  Increases your mobile conversion rates e e
° Reduces your checkout abandonment expiration e

° Meets modern payment expectations
Country 21p

United States

Name on card *

m Ent Live

Launch region: UK, Canada, USA
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Line Item Custom Properties

Add custom properties to line items for detailed
product-level tracking and reporting.

° Tracks your product-specific metrics accurately
° Enables granular revenue reporting
° Supports your complex pricing models

Launch region: Global
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77 Commerce Hub"

Material Amount
Line item

Calculated property type

Custom equation
Output type
Number
Number format *
Unformatted number

® No issues

(¢ ‘ Material Height | * | Material Width ‘ ) x ‘ Quantity ‘ )

Insert Functions~  Properties v

4 Generate Formula
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Apply and Manage Checkout
Fees on Subscriptions

Add and manage checkout fees dynamically on
subscription purchases for flexible pricing.

Create subscription

Checkout
° Supports sophisticated pricing models
° Improves your margin management
° Enables you to have more fransparent pricing -

Accept online payments va @ = g3 S

ACH (direct debit)

Fees applied at checkout ()

3% Credit card fee ~ card Only Fee
Billing address (

Colect billing address for credit card purchases

S T © © (i

Launch region: Global
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Scan and Redact Sensitive
Data in CRM Activities

Automatically identify and redact sensitive
information across all CRM activity records for
compliance.

° Maintains your GDPR/CCPA compliance
automatically
Reduces manual data review burden for you
Prevents accidental data exposure

Ent Public Beta

Launch region: Global
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Auto-Fill Smart Properties

Automatically populate property values based on
patfterns and existing data in your database.

° Saves you hours of manual data entry
° Improves your data completeness rates
° Reduces human error in data

Launch region: Global
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) Smart CRM”

Automation

Re-run smart property when selected events occur.

Automatically fill smart property ®on
Re-run smart property when selected events occur. You can change this anytime in the

Data Agent manage tab.

Schedule & @ Delete & Edit

On a schedule for "Zen Plant Care - Target Companies” segment
Monthly on the 1st at 9:30 AM EST.

For a more complex schedule or multiple schedules set up a workflow.
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Orders, Invoices, and Carts
Supported in Data Modeling
Tools

Add commerce objects to data modeling fools for
custom reporting and analytics.

° Unlocks advanced commerce reporting
° Connects revenue to marketing/sales
° Enables custom commerce dashboards

Learn More

S T © © (i

Launch region: Global
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https://knowledge.hubspot.com/data-management/view-a-model-of-your-crm-object-and-activity-relationships
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Sync Owners Bidirectionally
Between HubSpot and Salesforce

Enable two-way synchronization of record ownership
between HubSpot and Salesforce systems.

° Eliminates ownership conflicts
° Reduces manual ownership updates
° Ensures accountability across platforms

m Ent Live

Launch region: Global
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Update CRM Records with
Claude

Use natural language to update CRM records and
analyze engagement patfterns through Claude Al

° Reduces CRM update time dramatically
° Surfaces insights through conversation
° Scales CRM management with AI

@ &P © @D (-

Launch region: Global
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HubSpot Connector for Gemini

App Marketplace

Connect HubSpot data with Google’'s Gemini AI for
advanced analytics and insights.

D C O

Unlocks advanced Al insights for you

Enables predictive analytics

Scales your data analysis capabilities

Launch region: Global
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Public Beta

= Gemini Alpha X

% HubSpot Show me contact
Lolly Bailey

RS

| found the following contact record for Lolly
Bailey in HubSpot:

Lolly Bailey

« Email: baileydog@hubspot.com
« Company: Hubspot

 Job title: Intern

« Phone: +1(234) 567-8901

K Insert |0 copy i) ca

< Show me my unread emails
< Show me emails with attachments

=, Show fewer suggestions

Ask Gemini

Gemini in Workspace can make mistakes,
so double-check responses. Learn more




Thank You
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